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ESPN.COM AND THE BUSINESS INDUSTRY
Business Advertising Effectiveness on 
ESPN.com  Dynamic Logic, 2002

B2B advertisers on ESPN.com get a 36% lift in 
message association on average, compared to 
29% on other websites 

B2B advertisers on ESPN.com get a 19% lift in 
brand favorability on average, compared to 3% 
on other websites  

B2B advertisers on ESPN.com get a 11% lift in 
purchase intent on average, compared to 3% 
on other websites

The Competition
@plan, Winter 2003

ESPN.com is the #1 sports site on the web to reach 
C-Level and Senior Executives

ESPN.com 
Content Site

ESPN.com reaches more C-Level Executives 

ESPN.com reaches more Senior Management

Median age: 29 (66% between 18 and 34)
Men: 94% | Single: 47%
College educated: 87%
Employed Full Time:  74%
Average (Mean) HHI: $72,100
Attended sporting events within the last 
12 months: 81%
Purchased products online in the last 
12 months: 89%
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ESPN.com Business Profile 
Audience Profiler, 2002

74% are employed full time 
46% are c-level/executive/professionals 
53% are involved with technology purchases for 
their organizations
46% are involved with office products purchases 
for their organizations
38% anticipate having a new job/new career 
within the next 12 months
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Please indicate which of the following categories 
best describes your title level in your organization?

ESPN.com users have occupations in various industries.
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Nielsen NetRatings, January 2003

ESPN.com reached 11.4% of Web with  
over 15 million unique users
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