
ESPN Audience Snapshot
Audience Profiler, 2002

ESPN.COM AND THE HEALTH INDUSTRY
Health Advertising Effectiveness on 
ESPN.com  Dynamic Logic, 2002

Grooming advertisers on ESPN.com get a 
33% lift in message association on average, 
compared to 19% on other websites.

Grooming advertisers on ESPN.com get a 9% 
lift in brand favorability on average, compared 
to 7% on other websites  

ESPN.com Health Profile 
Audience Profiler, 2002

The Competition
@plan, Winter 2003

21% of ESPN.com users plan on purchasing a health 
club/gym membership in the next 12 months

17% of ESPN.com users will buy home exercise 
equipment in the next 12 months

Which of the following products do you or 
someone else in your household purchase 
or use on a regular basis?

ESPN.com users shopped online for medications in 
the last 6 months

ESPN.com is the #1 sports site on the web to reach 
those who shop online for drugs/remedies and 
health/fitness products

@plan, Winter 2003

Drugs/Remedies - Prescription 

Drugs/Remedies 
- Non Prescription 

Heavy Spender-Prescription
/Nonprescription Drugs 

11.1

ESPN.com 
Content Site

Adults who shopped for Drugs/Remedies in the past 6 months

Adults who shopped for Health/Fitness Products in the past 6 months 

Median age: 29 (66% between 18 and 34)
Men: 94% | Single: 47%
College educated: 87%
Employed Full Time:  74%
Average (Mean) HHI: $72,100
Attended sporting events within the last 
12 months: 81%
Purchased products online in the last 
12 months: 89%

Compiled by The ESPN.com Research Dept.
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Deodorant
Hair Gel, Spray Or Mousse

Anti-Perspirant
Hair Conditioner

Hand Lotion
Body Lotion

Cologne
Razors—Disposable
Skin Care Products

Lip Balm
Razors—Non-Disposable

Aftershave
Razor—lectric
Hair Coloring

Foot Powder Or Foot Spray
ACNE Medication

Hair Growth Stimulant

Nielsen NetRatings, January 2003

ESPN.com reached 11.4% of Web with  
over 15 million unique users
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